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Forthcoming in the January 2010 Issue of PMLA

Mieke Bal. “Guest Column: Exhibition Practices”

Four Essays on Materiality and Writing

Bill Brown. Introduction

Paul Benzon. “Lost in Transcription: Postwar Typewriting Culture,
Andy Warhol’s Novel, and the Standardization of Error”

Jonathan Berliner. “Written in the Birch Bark: The Linguistic-
Material Worldmaking of Simon Pokagon”

Seeta Chaganti. “Vestigial Signs: Inscription, Performance, and
The Dream of the Rood’

Mike Chasar. “The Business of Rhyming: Burma-Shave Poetry
and Popular Culture”

Brooks E. Hefner. “Any Chance to Be Unrefined’: Film
Narrative Modes in Anita Loos’s Fiction”

Theories and Methodologies
Museum Studies

Robert D. Aguirre

Kerstin Barndt

Kathryn Hoffmann

James Robson

Jonah Siegel

Visual Cultures, Literary Cultures
Sara Blair

Anthony Lee

Walter Benn Michaels
Michael North

Elisa Tamarkin

Little-Known Documents

“Actended with Great Inconveniences’: Slave Literacy and the
1740 South Carolina Negro Act.” Introduction by Birgit
Brander Rasmussen

Criticism in Translation
Yves Bonnefoy. “Why Paul Celan Took Alarm.” Translation and
introduction by John Felstiner
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Single-Insertion Rates

Full page
(6" wide x 8.75" high)

Half page
(6" wide x 4.25" high)

Journal Information

Trim: 7.5 inches (wide) x 10.5
inches (high)

Printing method: web offset,
computer-to-plate

Text stock: 45# white matte-
coated paper

Text printing: black ink only

Specifications: No bleeds, color,
or quarter-page ads.

Only Ads in Electronic

Form Are Accepted

Please consult the MLA Web site
(www.mla.org/pmla_advertising)
for instructions on preparing and

sending electronic ads. All electronic

ads should be submitted in Adobe
Acrobat PDF format and e-mailed
to pdfads@mla.org. In addition to
the PDF file, please mail (do not
fax) a hard-copy laser proof of the
ad at 100% of the document’s size
to the address below.

page(s) of advertising space in the January issue of PMLA.

26 Broadway, 3rd floor

New York, NY 10004-1789 Company

646 576-5024

Fax: 646 835-4061 or Address

646 458-0030

aschneider@mla.org
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Fax E-mail
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Reoula Volume 125
cguear Advertisers*

$1,180 $795
$770 $510

* Volume rates require at least one insertion in each issue of volume 125.

Advertising Policy
Ads must fit the specifications.
Content and appearance of
advertisements are subject to
publisher’s approval.
No cash discount.
No agency discount.

New advertisers must send pay-
ment with their insertion orders.

Insertion orders must precede
or accompany materials.

Tear sheets will accompany
invoice.

The MLA will bill advertisers
directly or through an agency;
in either case, advertisers are

responsible for prompt payment
of money due PMLA.

Future Deadlines

March
(Fall Textbook Preview)
Reservations: 3 December 2009
Materials: 17 December 2009

May
Reservations: 11 February 2010
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